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What is a
copywriter?

A copywriter is able to help bring your brand, business and products to life and
aims to create sales. Essentially, they are someone you hire to create the text
that you will use on various platforms. 

The copy is essentially any text used for brand awareness and marketing which
may also encourage someone to take a particular action.  

A professional copywriter connects with your target audience through a set of
techniques, formulas, creative concepts. There is no limit when it comes to
copywriting; it truly is a powerful skill.

If you are brand new, looking to grow your business, or you have established
your business; working with a copywriter can save you both time and money. 
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What can a
copywriter do for you?

Copywriting is a profession that goes way beyond just 'writing'. It is a role where
the person is able to provide a much-needed service for your business.

- Write copy that not only educates the reader but make them want to take a
certain action. Such as subscribing to your mailing list, purchasing your product
from your e-commerce store, joining a course that your brand offers and clicking
on your social media platforms. 

- Develop The Text For Sales Pages
- Create Website Landing Pages
- Write Impressive Product Descriptions 
- Develop Unique Email Copy 
- Write Impactful Social Media Copy 

- A professional copywriter can also suggest ways to develop brand cohesiveness
by giving your business a voice in a competitive market.  
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Why hire a
copywriter?

Copywriters live to write. 

If you are a new business you can look at hiring a copywriter in order to:

- Have authentic copy that is unique to your brand and your business
- To ensure the text is free from plagiarism and is grammatically correct
- Develop a reputation for consistency and interesting text that engages readers
- For copy that converts to sales, subscriptions, and new customers

For existing brands you can look at hiring a copywriter in order to:

- Refresh your existing content
- Proofread and edit copy to bring it up to date with current market trends
- Add new content to your latest products on your e-commerce store
- Create new social media marketing copy for ads or campaigns 
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Persuasive Copy 

Are you looking to highlight your brand and sell your product but don't want to
sound too "sales focussed"? Professional copywriters know the exact formula to
write both engaging copy and convert sales. 

The key is to promote the value of your products or service to your audience.
Chances are your potential customers have a reason for reading your website
copy, they likely either require your services or are looking to buy a product
which solves a problem. 

Persuasive copy effectively brings together content that helps the reader to find
out what you have on offer, what it will do for them, who you are and what they
need to do (usually via a call to action). It may sound simple, but if done right, it
can give your business a serious advantage over the competition. 

Looking to build your online content, wish to increase your engagement with
social media advertising or email marketing, do you want to increase your
product sales? Persuasive copy can do all of the above. 
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SEO
Search Engine
Optimisation 

SEO; by now everyone running a website has heard of it. So, why does it matter
so much to a professional copywriter? 

Search Engine Optimisation matters because Google matters. It is a strategy
that helps your website to rank higher on search engines which should offer
your business more traffic. 

For a copywriter, the SEO plan is all about Key Words. Highly skilled copywriters
can take the suggested Key Words and incorporate them into the copy in a
seamless way. 

Organic traffic generated via search engines has proven to have a higher
conversion rate when compared to other platforms such as social media. With
consistently strong SEO copy, you can reach people as they are actively
searching for topics online.  
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New Customers 

Great copy can change readers into customers. This happens naturally when the
copy is directed to your brand's audience. Again, this is dependant on you hiring
a copywriter who knows how to understand your business needs as well as how
to feature your message and communicate your purpose through words.

One thing you don't want to provide your potential customers with is repetitive
product descriptions or generic blog posts that tell them what they likely
already know. This is where experience and a 'way with words' come into play
and it is one of the key reasons to hire a professional writer.  

A copywriter will put their energy into ensuring your brands content is going to
be persuasive, interesting, factual and relevant to the target audience. It is a
process that involves considerable time and thought to do well. 

There is so much value to be found in hiring a copywriter to create consistent
content for your brand and will likely be someone who continues to add value to
your business for the long run.
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